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Contents and Scheme of Examination

	Course

Code
	Name of the Course
	Credit
	Total Marks
	Theory
	Practical Marks 
	Assignments 

	
	
	
	
	Max
	Min
	Max
	Min
	Max
	Min

	FIRST SEMESTER

	1MCOM1
	Management Concepts & Organisational Behaviour
	4
	100
	70
	25
	-
	-
	30
	11

	1MCOM2
	Managerial Economics
	4
	100
	70
	25
	-
	-
	30
	11

	1MCOM3
	Business Environment
	4
	100
	70
	25
	-
	-
	30
	11

	1MCOM4
	Cost Analysis & Control
	4
	100
	70
	25
	-
	-
	30
	11

	Total
	16
	400
	280
	112
	-
	-
	120
	48

	SECOND SEMESTER

	2MCOM1
	Functional Management
	4
	100
	70
	25
	-
	-
	30
	11

	2MCOM2
	Advance Accounting
	4
	100
	70
	25
	-
	-
	30
	11

	2MCOM3
	Advanced Statistical Analysis
	4
	100
	70
	25
	-
	-
	30
	11

	2MCOM4
	Corporate Legal Framework
	4
	100
	70
	25
	-
	-
	30
	11

	Total
	16
	400
	280
	112
	-
	-
	120
	48

	THIRD SEMESTER

	3MCOM1
	International Business
	4
	100
	70
	25
	-
	-
	30
	11

	3MCOM2
	Accounting for Managerial Decisions
	4
	100
	70
	25
	-
	-
	30
	11

	3MCOM3
	Tax Planning & management
	4
	100
	70
	25
	-
	-
	30
	11

	3MCOM4
	Entrepreneurship Skill Development
	4
	100
	70
	25
	-
	-
	30
	11

	Total
	16
	400
	280
	112
	-
	-
	120
	48

	FOURTH SEMESTER

	4MCOM1
	Research Methodology
	4
	100
	70
	25
	-
	-
	30
	11

	4MCOM2 /3 /4
	SELECTED STREAM SUBJECTS 
	4
	100
	70
	25
	-
	-
	30
	11

	4MCOM5
	Project Report/Dissertation
	4
	100
	70
	25
	-
	-
	30
	11

	Total
	20
	500
	350
	140
	-
	-
	150
	60


	Marketing 

	4MCOM2M
	Advertising & Sales Promotion
	4
	100
	70
	25
	-
	-
	30
	11

	4MCOM3M
	Consumer Behaviour
	4
	100
	70
	25
	-
	-
	30
	11

	4MCOM4M
	Rural & Agriculture Marketing
	4
	100
	70
	25
	-
	-
	30
	11


	Finance

	4MCOM2F
	Financial Institutions & Services
	4
	100
	70
	25
	-
	-
	30
	11

	4MCOM3F
	Security Analysis & Portfolio Management
	4
	100
	70
	25
	-
	-
	30
	11

	4MCOM4F
	Project Management & Control
	4
	100
	70
	25
	-
	-
	30
	11

	Computer Applications

	4MCOM2C
	Database Management System
	4
	100
	70
	25
	-
	-
	30
	11

	4MCOM3C
	System Analysis & Design
	4
	100
	70
	25
	-
	-
	30
	11

	4MCOM4C
	Business Process Re-engineering
	4
	100
	70
	25
	-
	-
	30
	11


	Taxation

	4MCOM2
	Direct Tax
	4
	100
	70
	25
	-
	-
	30
	11

	4MCOM3
	Indirect Tax
	4
	100
	70
	25
	-
	-
	30
	11

	4MCOM4
	Business Taxation
	4
	100
	70
	25
	-
	-
	30
	11


	Banking

	4MCOM2B
	Principles & Practice Of Banking
	4
	100
	70
	25
	-
	-
	30
	11

	4MCOM3B
	Treasury & Risk Management
	4
	100
	70
	25
	-
	-
	30
	11

	4MCOM4B
	Funds Management In Banks
	4
	100
	70
	25
	-
	-
	30
	11


	M.Com (Plain)

	4MCOM2P
	Accounting Theory
	4
	100
	70
	25
	-
	-
	30
	11

	4MCOM3P
	Corporate Accounting
	4
	100
	70
	25
	-
	-
	30
	11

	4MCOM4P
	Company Law & Secretarial Practices / Project Planning & Control / Financial Institutions & Services
	4
	100
	70
	25
	-
	-
	30
	11


DETAILED SYLLABUS

1MCOM1 - MANAGEMENT CONCEPTS & ORGANISATIONAL BEHAVIOUR
UNIT I

Basic concepts of management: Definition – Need and Scope – Different schools of management thought – Behavioural, Scientific, Systems, and Contingency, Contributions of Taylor, Gantt, Gilbreth, Fayol, Weber, Elton Mayo, Chester Bernard, Maslow, Herzberg, Likert and McGergor,

UNIT II

Functions of Management –Planning – Concept, Nature, Importance, Steps, Limitations, Management by Objectives, Organizing - Concept, Nature, Importance, Principles, Centralization, Decentralization, Organization Structures- Line and Staff Authority, Functional, Matrix, Geographical, New Forms of Organization, Staffing - Concept, Nature, Importance, Steps, Concept of knowledge worker, Directing – Concept, Nature, Importance, Controlling - Concept, Nature, Importance, Process of controlling, Control Techniques, Leadership: Concept, Nature, Importance, Attributes of a leader, developing leaders across the organization, Leadership Grid, Decision making: Concept, Nature, Importance, and Process, Types of decisions, Problems in decision making.
UNIT III

Introduction to Organizational Behaviour: Definition, Importance, Scope, Fundamental Concepts of OB, Different models of OB, Personality & Attitudes: Meaning of personality, attitude - Development of personality – Attributes of personality- Transactional Analysis – Ego states –Johari window - Nature and dimensions of attitude – Developing the right attitude,

UNIT IV

Motivation: Definition, Importance, Motives – Characteristics, Classification of motives - Primary & Secondary motives. Theories of Motivation - Maslow’s Theory of need hierarchy - Herzberg's theory, Morale - Definition and relationship with productivity - Morale Indicators, Group Dynamics and Team building: Concept of Group & Team. Theories of Group Formation - Formal and Informal Groups, Importance of Team building,

UNIT V

Conflict Management: Definition. Traditional Vs Modern view of conflict – Types of conflict – Intrapersonal, Interpersonal, Organizational, Constructive and Destructive conflict, Stress management: Definition, Causes, Managing stress, Stress as a motivator, Work life balance, Change management: Concept of change, change as a natural process, Importance & Causes of change, Learning – unlearning, Concept of learning organizations, 
1MCOM2-Managerial Economics

Unit-1 Meaning of Managerial economics : Nature and Scope of Managerial economics, Managerial Economist : Role and Responsibilities, fundamental economic concepts Profit Maximization Theory.

Unit-2 Demand Analysis : Elasticity of Demand, Introduction Explanation Theory of Consumer Choice, Indifference Approach, Revealed Preference Theory.

Unit-3 Production Function : Law of Variable Proportions, Law of Returns to Scale.

Unit-4 Business Cycles : Nature and Phases, Theories of Business Cycles.

Unit-5 Profit Management : Measurement of Profit, Concept of Risk and Uncertainty.

1MCOM3-Business Environment

Unit-1 Theoretical Framework of Business Environment : Concept, Significance and nature of business environment; Elements of environment -internal and external, Changing dimensions of business environment. Liberalisation, Privatisation and Globalisation.

Unit-2 Economic Environment of Business : significance and elements of economic Environment, economic systems and business environment, Economic planning in India, Government policies - Industrial policy, licensing policy, fiscal policy, Monetary policy and EXIM policy.

Unit-3 Political and Legal Environment of Business : Monopoly and Restrictive Trade Practices (MRTP) Act, Foreign Exchange Management Act (FEMA), Consumer Protection Act, Patent Laws.

Unit-4 Socio, Cultural & International Environment : Social responsibility of business, Characteristics, Components, Scope, relationship between society and business, Socio-cultural business Environment, Social Groups, World Trade Organisation (WTO), International Monetary Fund (IMF), Foreign Investment in India 

Unit-5 Technological Environment : Concept, Online Channels, Online Services, Advantage of Online services, E-commerce, Indian conditions of E-commerce, Electronic Banking, Franchise Business.

1MCOM4-Cost Analysis & Control

Unit-1 Various cost concepts, Cost centre and cost unit, Methods and techniques of Costing. Installation of costing system, Methods of inventory control, Overheads Accounting.

Unit-2 Process Accounting Joint product and Bye product, Equivalent Production and Inter Process Profit, Operating Cost.

Unit-3 Marginal Costing : Concepts, Break Even Analysis, Uniform costing and Inter firm comparison. Use of Managerial Costing in business Decision.

Unit-4 Budgetary Control : Basic concepts, Preparation of functional budget: Cost Audit : Objectives and Advantages.

Unit-5 Standard Costing and Variance Analysis.

SECOND SEMESTER
2MCOM1-Functional Management

Unit – 1 Financial Management : Concept, Nature and Objectives, Functions of Financial Manager, Financial Planning - Nature, Need and influencing factors, Characteristics of a sound financial plan.

Unit - 2  Capitalization : Concept and Theories, Over and Under Capitalization, Capital structure, Balanced Capital Structure, Trading on Equity, Leverage: Financial and Operating leverage.

Unit - 3  Marketing Management : Concept Nature and Scope of marketing, Functions of marketing management, Marketing mix. Advertising Management: Meaning Objectives, functions and scope, Media of advertising, Selecting an advertising media Essential of a good advertising copy, Meaning of Sales Promotion, Importance, limitations and Methods of sales promotion.

Unit - 4 Personnel Management : Concept, Functions, Scope and Importance, Signification of Man-Power Planning, Sources of Recruitment, Characteristics of a Good Recruitment Policy, Concept of Selection, Selection procedure, Importance of employee Training, Methods of Training.

Unit - 5 Production Management : Concept, Importance, Scope and functions. Types of production systems, Concept of production planning, objectives, elements and steps. Procedure of production control, Process of New Product Development, Concept of Product Diversification, Standardization, Simplification and Specialization.
2MCOM2-Advanced Accounting

Unit-1 Advanced problems of Final Accounts

Unit-2 Advanced Problems of Bank Reconciliation Statement, Rectification of Errors, Accounting for Non Profit Organisation.

Unit-3 Accounting from Incomplete Records, Accounting for Insurance Claim.

Unit-4 Investment A/c, Voyage A/c, Insolvency A/c.

Unit-5 Dissolution of partnership firm including sales of Firm and Amalgamation.

2MCOM3-Advanced Statistical Analysis

Unit - 1 Theory of Probability - Probability Distributions, Binomial, Poisson and Normal Distribution

Unit - 2 Theory of Sampling and Test of Significance

Unit - 3 Analysis of Variance (including one way and two way classification), Chi-square Test.

Unit - 4 Interpolation and Extrapolation. Association of Attributes.

Unit - 5 Regression Analysis, Statistical Decision Theory:- Decision under Risk and Uncertainty, Decision Tree Analysis.

2MCOM4-Corporate Legal Framework

Unit - 1 The Companies Act, 1956 (Relevant Provisions) : Definition, types of companies, Memorandum of association, Articles of association, Prospectus, Share capital and Membership, Meetings and Resolutions, Company Management, Managerial Remuneration, Winding up and dissolution of companies.

Unit - 2 The Negotiable Instruments Act, 1881: Definition, Types of Negotiable Instruments, Negotiation Holder and holder in due course, Payment in due course; Endorsement and Crossing of cheque; Presentation of negotiable instruments.

Unit - 3 MRTP Act 1969 : Monopolistic trade practices; Restrictive trade practices; Unfair trade practices.

Unit - 4 The consumer protection Act, 1986 : salient features; Definition of Consumer, Right of consumer; Grievance Redressal Machinery.

Unit - 5 Regulatory Environment for International Business : FEMA, WTO: Regulatory framework of WTO, basic principles and its character, WTO provisions relating to preferential treatment to developing countries; regional groupings, technical standard, anti-dumping duties and other Non Tariff Barriers. Custom valuation and dispute settlement, TRIP and TRIMS.

THIRD SEMESTER
3MCOM1-International Business

Unit - 1 International Marketing : Meaning, Scope, Nature and Significance. International Marketing Environment - Internal and External Environment, International Market, Orientation, Identification and Selection of foreign market, Functions and qualities of an Export Manager.

Unit -2 Export Organization : Meaning, affecting factors and types, Overseas Product Development: It's concept and methods, pricing and its factors, Methods, of Pricing, Price quotation.

Unit -3 Direct Trading and Indirect Trading : Meaning and Methods, Methods of Payment in international Marketing.

Unit - 4 Export Credit : Meaning, Nature, Influencing factors and significance, Methods of Export Credit, Export Credit and Finance in India. Risk in Export Trade, Role of the Export Credit Guarantee Corporation of India Limited, The Export-Import Bank of India.

Unit -5 Export and Import Procedure : Documentation in foreign trade, Bilateral and Multilateral Trade Agreements, Its meaning, objective, types and significance, SAARC, Role of WTO in Foreign Trade.

3MCOM2-Accounting for Managerial Decisions

Unit-1 Management Accounting : Its meaning, nature and importance. Difference of Management accounting with Cost Accounting and Financial accounting.

Unit-2 Nature and Limitations of Financial Statements: Needs and objectives of financial Analysis.

Unit-3 Fund Flow analysis and Cash Flow analysis (Application of A.S.-3).

Unit-4 Capital Budgeting : Nature and Characteristics of Long Terms Investment Decision, Methods of Ranking Investment Proposals.

Unit-5 Management Reporting System : Types of Reports, Responsibility Accounting.

3MCOM3-Tax Planning and Management

Unit-1 Concept of Tax Planning : Meaning, Scope, Importance, Objectives of Tax Planning.

Unit-2 Areas of Tax Planning : Ownership Aspect, Activity Aspects & Locational Aspects, Nature of the Business &Tax Planning.

Unit-3 Tax Planning and Setting up New Business : Deductions Available to New Industrial Undertakings, Amalgamation, Merger and Tax Planning. Special Tax Provisions - Tax Provisions Relating to Free Trade Zones, Infrastructure Sector & Backward Areas.

Unit-4 Tax Planning and Financial Decisions : Capital Structure Decision Dividend, Inter Corporate Dividend, Bonus Shares.

Unit-5 Tax Assessment : Introduction, Difference between Tax Planning and Tax Management, Areas of Tax Management, Return of Income and Assessment, Penalties and Prosecutions, Appeals and Revisions

3MCOM4-Entrepreneurship Skill Development

Unit-1 Entrepreneur: Definition, emergence of Entrepreneurial class; Theories of Entrepreneurship, Socio-economic Environment and Entrepreneur.

Unit-2 Promotion of a venture: Opportunity analysis, External Environmental forces, economic, Social, Technological and Competitive factors, Establishment of a new unit.

Unit-3 Entrepreneurial Behaviour: Innovation and Entrepreneurship, Entrepreneurial Behaviour, Social Responsibility.

Unit-4 Entrepreneurial Development Programme: Entrepreneurial Development Programme relevance and achievements, role of Government in organising such programmes.

Unit-5 Entrepreneurship and Industrial Development: Planning and growth of industrial activities through industrial Policy of the Government, Role of Industrial Estates, Role of Central and State level Promotional Services.

4MCOM1-Research Methodology

Unit I


Nature of Research: Importance and uses, Difference between Pure and Applied Research, Identification of Research Problem, Research Design.

Unit II


Hypothesis, Concepts and Variables, Typologies, Hypotheses Formulation and testing, Sampling Method.

Unit III


Tools and Techniques of Data Collection, 

Observation: Characteristics of observation, Kinds of observation, merits and Demerits, Questionnaire, Schaduled and Interviews, Sampling and Survey technique.

Unit IV


Nature of study: Case study, technique, Role and importance of case studies, Pilot studies and pannel studies.

Unit V


Theory Formation in Social Sciences, Survey Analysis, Types, Merits, Demertis, Report writing, Purpose and contents of a Report.

4MCOM2M-Advertising and Sales Management 

Unit -1 Introduction : Concept, Scope, Objectives and Functions of advertising. Role of advertising in marketing mix and the advertising process. Legal, ethical and social aspect of advertising.

Unit -2 Pre-launch Advertising Decision : Determination of target audience, Advertising media and their choice. Advertising measures, Layout of advertisement and advertising appeal, Advertising copy.

Unit -3 Promotional Management : Advertising department, Role of advertising agencies and their selection, Advertising budget, Evaluation of Advertising effectiveness.

Unit -4 Personal Selling : Meaning and Importance of personal selling,-Difference between personal selling, Advertising and sales promotion. Methods and procedure of personal selling.

Unit -5 Sales Management : Concept of sales management, Objectives and Functions of sales managements. Sales organization, Management of sales force and Sales force objectives, Sales force recruitment, selection, training, compensation and evaluation.

4MCOM3M-Consumer Behaviour 

Unit -1 Introduction : Meaning and Significance of consumer behaviour, Determinants of consumer behaviour, Consumer behaviour Vs. buyers behaviour, Consumer buying process and consumer movement in India.

Unit -2 Organisational Buying Behaviour and Consumer Research : Characteristics and Process of organizational buying behaviour Determinants of organizational buying behaviour. History of consumer research and Consumer research process.

Unit -3 Consumer Needs and Motivations : Meaning of motivation, Needs and Goals, Dynamic nature of consumer motivation, Types and systems of consumer needs, measurement of motives and Development of motivational research.

Unit -4 Personality & Consumer Behaviour : Concept of personality, theories of personality, Personality and understanding, consumer diversity, Self and selfimages 

Unit -5 Social Class and Consumer Behaviour : Meaning of social class, Measurement of social class, Lifestyle profiles of the social class, Social-class mobility, Affluent and Non-affluent consumer, Selected consumers behaviour, applications of social class.

4MCOM4M-Rural & Agricultural Marketing 

Unit - 1 Rural Marketing: Position of Indian rural marketing and Approach to rural markets of India, Rural consumer and demand dimensions and Market segmentations, Channels of distribution and physical distribution Product management, Marketing communication and sales force tasks.

Unit - 2 Agricultural Marketing: Concept, Nature, Scope and Subject matter, Classification of agricultural products and their difference with manufactured goods. Agriculture market: Meaning, Components, Dimensions and classification. Market structure: Dynamics of market structure, Components of market, structure and Market forces.

Unit -3 Market Management and Channel Strategy : Modern marketing management and agricultural products, Structured organized marketscommodity exchange and produce exchange, Cash market, Forward dealing,

Exchange market, Speculative market, Channels of distribution for consumer goods, Agricultural consumer goods and Agricultural raw materials.

Unit -4 Rural Market in India : Regulated market, Genesis of regulated market in India, Limitations in present marketing regulation, Advantages and Limitations of regulated market, Organization of regulated market, Future of regulated and regulated markets in India.

Unit -5 Marketing of Farm Products : Packaging - Packing and Packaging, Packing material. Transportation Advantages, Means of transport and Transportation cost. Grading and Standardization - Meaning, Type, Criteria, Labeling and specification, storage, Warehousing, Processing and Selling.

4MCOMP2-Accounting Theory 

Unit -1 Principles of Accounting: as information system, as a language factors influencing accounting environment. Accounting and economic development. Concept of Accounting Theory. Role and classification of Accounting Theory. Approaches of Accounting Theory.

Unit -2 Accounting Concepts, Postulates, and Principles: G.A.A.P., Accounting Policies. Revenue Recognition, Study of AS-9, Concept of Expenses, Gain and losses.

Unit -3 Revenue Measurement and its relevance: various concept of Income: Accounting concept, Economic concept and capital maintenance concept, Operating and Non-operating activities, Concept of comprehensive Income, Prior period items and extraordinary items.

Unit -4 Conceptual study of Accounting for Changing prices, Segment Reporting, Social Accounting.

Unit -5 Interim Reporting, Conceptual Human Resource Accounting, Value Added Reporting. Environmental Accounting and reporting.

4MCOMP3-Corporate Accounting

Unit -1 Issue and Forfeiture of shares. Accounting for Redemption of Preference Share and Debenture, Buy back of Equity Share, Bonus Shares.

Unit -2 Company Final Accounts AS-4, AS-5, Disposal of Profit.

Unit -3 Mergers of Companies AS-14

Unit -4 Internal Reconstruction of a Company, Liquidation of a company.

Unit -5 Valuation of Goodwill and Shares.

4MCOM4P-COmpany Law & Secretarial Practices

Unit – I - Introduction – Definition of Company – Characteristics – Advantages – Lifting of the corporate veil – kinds of Company – The Company Secretaries Act, 1980 (overview).
Unit – II - Secretary : Meaning, definitions, functions, duties, responsibilities, powers, appointment, procedure; qualifications and disqualifications; position and removal of secretary.

Unit – III - Promotion of Company and Secretary: Duties of Secretary regarding formation of M/A and A/A and their alterations. Duties of secretary regarding issue of share certificate, share warrant and share stock, calls–in-arrear, forfeiture and re-issue of shares, transfer and transmission of shares.

Unit – IV - Company Meeting & Secretary: Duties of Secretary regarding meetings, requisites of a valid meeting, secretarial duties regarding meetings of shareholders, meetings of Board of directors.
Unit – V - Company Secretary and motion and Resolution, voting and proxy.
Suggested Readings:-
1. Company Law & Secretarial Practice - R.C.Agrawal  Dr.N.Kothari (Sahitya Bhawan Publication Code 7354) Rs-250/-

2. Company Law & Secretarial Practice -Shukla Sm Mahajan P(Sahitya Bhawan Publication)

4MCOMP4-Financial Institutions & Services

Unit -1 Introduction to Financial System : Components, functions, Nature and Role, Relationship between financial system and Economic growth.

Unit -2 Money Market in India : Meaning, functions, Development of Money Market in India, Money Market Instruments. Capital Market: Meaning, functions and reforms

Unit -3 Depositories and Custodians : Depository System NSDL, CSDL, Stock Holding Corporation of India. Derivatives Market, Concept, Benefits and Need. Types of Financial derivatives, Forward and future contracts, Options, Futures,Types and Benefits.

Unit -4 Credit Rating : Concept and significance, Credit Rating Agencies in India, Factoring and Forfeiting.

Unit -5 Mutual Funds : Introduction, History, Types, Organization, Regulation over Mutual Funds, Financial, Objectives of Financial system reforms

4MCOMP4-Project Planning & Control 

Unit -1 Project : Meaning, Characteristics and steps, Project Life Cycle, Causes of Project Failure. Role and qualities of a project Manager Classification of project, Project Identification, Sources of project ideas, Considerations for initial selection of projects.

Unit - 2 Project Formulation : Pre-feasibility study, Project Feasibility Analysis: Market Analysis, Technical Analysis, Financial Analysis, Economic Analysis.

Unit - 3 Project Finance : Direct Financial Assistance, Bridge Loans, Specific assistance scheme of Financial Institutions. Project Organization structure, Selection of project manager. Authority and Responsibilities of a project manager.

Unit - 4 Project Implementation : Pre-requisites for successful implementation. Project Management Systems; characteristics, Necessity, Project Management Information System.

Unit - 5 Project Audit : Ex-post project evaluation, Human aspect of project management, Environment Appraisal of Projects (a brief review).

Security Analysis Portfolio Management

Unit -1 Investment: Concept, objectives and types, Investment and speculation, Factors of Sound Investment. Financial Markets: Meaning and Types, Investment opportunities available in India.

Unit - 2 Concept of Return and Risk: Sources and Types of Risk, Measurement of Risk, Concept of Portfolio Management, Portfolio selection, Markowitz, Model, Capital Assets Pricing Model.

Unit - 3 Fundamental Analysis: Economic Analysis, Industry Analysis and Company Analysis, Technical Analysis: Dow Theory, Elliott wave Theory, Charting, Efficient Market Hypothesis

Unit - 4 Stock Exchange in India: B.S.E., N.S.E., O.T.C., Interconnected Stock, Exchange In India, Stock Indices and their computation, SEBI: Their Power and Functions.

Unit - 5 Emerging Trends in India Capital Market: Depositories and Script less Trading, Book Building, Stock Lending Scheme, Rolling Settlement, Green Shoe Option, Responsibilities and code of conduct for portfolio manager.

Books & Module Information
	

Course

Code
	Name of the Course
	Module to be used
	Publisher

	FIRST SEMESTER
	

	1MCOM1
	Management Concepts & Organisational Behaviour
	Module Published by CVRU
	Kailash Pustak Sadan

	1MCOM2
	Managerial Economics
	Module Published by CVRU
	Kailash Pustak Sadan

	1MCOM3
	Business Environment
	Module Published by CVRU
	Kailash Pustak Sadan

	1MCOM4
	Cost Analysis & Control
	Module Published by CVRU
	Kailash Pustak Sadan

	SECOND SEMESTER
	

	2MCOM1
	Functional Management
	Module Published by CVRU
	Kailash Pustak Sadan

	2MCOM2
	Advance Accounting
	Module Published by CVRU
	Ram Prasad & SOns

	2MCOM3
	Advanced Statistical Analysis
	Module Published by CVRU
	Kailash Pustak Sadan

	2MCOM4
	Corporate Legal Framework
	Module Published by CVRU
	Kailash Pustak Sadan

	THIRD SEMESTER
	

	3MCOM1
	International Business
	Module Published by CVRU
	Kailash Pustak Sadan

	3MCOM2
	Accounting for Managerial Decisions
	Module Published by CVRU
	Kailash Pustak Sadan

	3MCOM3
	Tax Planning & management
	Module Published by CVRU
	Ram Prasad & SOns

	3MCOM4
	Entrepreneurship Skill Development
	Module Published by CVRU
	Kailash Pustak Sadan

	FOURTH SEMESTER
	

	4MCOM1
	Research Methodology
	Module Published by CVRU
	Kailash Pustak Sadan

	4MCOM2 /3 /4
	SELECTED STREAM SUBJECTS 
	
	

	4MCOM5
	Project Report/Dissertation
	
	


	Marketing 
	

	4MCOM2M
	Advertising & Sales Promotion
	Module Published by CVRU
	Kailash Pustak Sadan

	4MCOM3M
	Consumer Behaviour
	Module Published by CVRU
	Kailash Pustak Sadan

	4MCOM4M
	Rural & Agriculture Marketing
	Module Published by CVRU
	Kailash Pustak Sadan


	M.Com (Plain)
	

	4MCOM2P
	Accounting Theory
	Module Published by CVRU
	Kailash Pustak Sadan

	4MCOM3P
	Corporate Accounting
	Module Published by CVRU
	Kailash Pustak Sadan

	4MCOM4P
	Company Law & Secretarial Practices / Project Planning & Control / Financial Institutions & Services
	Module Published by CVRU
	Kailash Pustak Sadan / Sahitya Bhawan


